CIELLON

ldeas that take you places




PéAog kot Suvatotnteg twv Social Media otV
oLuyxpovn ekmotbeVTIKN Stadikaoto

AnpntpakomoUAou Katepiva Ms.




Tt aAaée pe ta Social Media;

B S O S



GMELLON

O TPOTOC TTIOU O KOOWOG KAVEL EPELVA TIPLV TIPOXWPNOEL O€ eTtioKEP N o€ Eva KEVTpo ZEvwvV
Mwoowv

Kpttikn: Snuooia kat Stabeoiun og 6Aoug

O KOOUOC TIEPLUEVEL VO BPEL XPIOLUO EKTIOLOEVTLKO TIEPLEXOUEVO Kal TTAnpodopiec ota Social
Media

O kOopoc¢ (yoveic A paBntec) potpaletal OeTIKEG epmelpieg e dpiloug

Ertikowvwvia: dpeon
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‘ EvioxUete tn oxéon pe HaBntég yoveig

. MpoBdAAete to Kévtpo ZEvwv Mwaoowv Kal T SpaoTnpLOTNTES TOU

. Na evtomnioete urtoPndlo kKoo aAld KoL TOV aVTaywVLIoUO



A. Xpeladletal va dSnuiovpynow kavaAla emikowvwviog!

B ' o e

B. Na Bpw VEOUC TPOTIOUC ETILKOLVWVLAC LLE TOUC pabntec!



Mowa Social Media va xpnotuonolnow;

B S O S



NEL & Soc,
CONVERSATION SR commecting L wefgae

PRISMEK N =

Brought to you by
Brian Solis & JESS3

Social Media Gave
Everyone a Voice

The Conversation Prism debuted in 2008
as social media was exploding online
Social media would change everything
about how we communicate, learn and
share. It forever democratized
information and reset the balance

for influence

The Conversation Prism was designed
as a visual map of the conversational
networks that continue to reshape
ovarything. ts purpose is to help you un
derstand and appreciate the
statusphere so that you can play a
productive and defining role in the
conversations shaping our future

3 S
: : S \CE W
For more information check out "llkacr'fd‘,, REVIEWS “5“.,‘:“,“\\\‘

conversationprism.com K RATINGS
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GMELLON

Facebook i Coogle My Business
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[Latl

* No 1 Social Network maykoouiwg
*  Word of mouth
* To kowo alohoyel SpacTNPLOTNTEC, MOLOTNTA Kal aia

*  Alootoupwvel Kot avtaAAdooel TAnpodopiec yia oAa (& yla tnv ekmaidevon)




To

otnv EAAada

Facebook in Greece

=5

people access Facebook
every month

>4 )M

or 81% of monthly active
people return every day







MNpow6non brand
Kepbitelc fans

Anpoota posts

Kavelc Stadnpuioelg

H oeAiba dnpootevel
Eva ...% BAEmeL Ta posts
Reports & statistics
AopBavelc pnvopato

Anpoupyeic tabs

GMELLON

Ouada oulAtnong

MpooBETelg kal amodExeoal
MEAN

Anpoota n IOLWTLKA posts
Oxt dtadnpioelg

KaOe pélog Snuoaotevel
Alya statistics

Admins otéAvouv pAavupa

Oyt tabs
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About
Send Message #

il Liked v 3\ Followingv = 4 Share
Events

Photos
# Write a post... | 2 Photo Album = B¢ Live Video e~ Nonprofit Organization in Athens, Greece

Videos
Community

Groups

By Photo/Video = Feeling/Activ... E Write Note

Reviews

Posts



MoLec elvalt oL

ils Liked v 3\ Followingv 4 Share | ---

Edit Page Info
View Insights
View as Page Visitor

Create Ad

~ 1 Create Event [
ﬂ Create Group +
Ads Manager l

Share a photo or Advertise Create Page ffer Start a live video

business
Unpin from Shortcuts

! Like As Your Page
Invite Friends
Unlike As Your Page 2




[Mwc elvoll Ol CWOTEC

Milang

FIND US

Kiprou 23, Vrilissia

t Directi
Athens, Greece SetDaeti

@socialmellon Send Message
. Call 21 0803 7357

~. Serves Sofia, Bulgaria and nearby areas.

GENERAL

Company
Name  Social Mellon

@socialmellon

10:00 AM - 6:00 PM »

BUSINESS INFO

Belgrade
.

ome
aples

JPalermo

Tripoll
Benghazi”

o

About us

Social Mellon is a creative, boutique PR company with

S
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Mwc elvol n

/ Editstory

#PamePalso

About Palso

H PALSO givan n Ilavednvia Opoonovdia ISiokmteov Kévipev Eévev TAwoody, 1 onoia

Aertovpyel pe okomd v PeAtinon TV napeydpeveV LN PEcIOY YAwooopdabaiag. Ttoyevel

TNV TPOAYWYT) TGV KOWVGVIK®YV, OIKOVOHIKGOV KAl EAYYEAUATIKOV CUUPEPOVI®OV TV HEADY

g ke Srekayer efetaoerg vynov emEdov pe amdiv emruyia, kabdog n cvppeToym TV
pabnrov sivar evivnwolaxs. Me oefacud oy pakpoypdvia 10Topia kau 7o oto dpapd
™mg yia v e&uanpénon Tov kowwvikov auvorov, 1 PALSO cuveyiler Suvapukd pe ) Sk

oag pmotoovvn!



Mota eivat n

Notifications
Messenger Platf

A Page Roles

Featured
ussposling
gc Support Inbox

Calenaar Setiings

Page Roles

they need
Learn more

Sections
Assign a New Page Role Jump to Section

Existing Paye Rules Jurnp o Seclion

Assign a New Page Role

Editor +

Existing Page Roles

Admin




Eldn

Reviews
Videos | —l ’ V" . | m
Photos I l A B

A Share a pholo ur Adverlise your Credle an vuller Slail a live videv
bout business

Scrvices °
S - B D

Promote Cet phone calls Cel messages I lelp people find Create an event

your business

Write a note Create a poll

Manage Promotions




TL neptexouevo TIPOTLUA TO EAANVLKO
KOLVO OTO ;

Interaction types on Facebook Facebook Post Types




|6€ec yLa tepLexopevo!

B S O S



Mw¢ Wmopw va XpnoLUoToLnow To ;

* [eplexopevo pe ekmatdeutikni agia.

Shop Earth Travel More

HIGHLIGHTS
What is BBC Future? Latest Video Best of BBC Future Health Gap

NEW SEASON
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he amazmg'benéflts of bemg

bilingual

Most people in the world speak more than one language, suggesting



Mw¢ Uopw voL XpNOoLUOTIOL oW TO ;

* Anpoocicuon xproluwv apBpwv mou amoteAoUv nyn MANPodopLWV YLa TIG EEVEC
YAWOoOEG Kal TNV ekmadeutikn Stadikaoia.

vors Published by Thomai Karathanou (2] - June 6 at 12:36pm - §

Ta o@EéAn ToU va BOUAEUEIG XPNOIHOTIOLVTAG Hia EEvn YAWOOQ, gival
TIOAAQTTAG. AvaKaAUWTE Ta, e6W: o hitps://bbc.in/2xuwegX #PamePalso




Mw¢ Umopw va XpnoLUomoLow To ;

*  Quwtoypadieg amno dpaoctnplotnTeg Kot ekdnAwoelg (Le cuvaiveon otav daivovtal
POCWTTAL).




Mw¢ Uopw voL XpNOoLUOTIOL oW TO ;

* JuyxapntnpLla o€ padnteg mou meTuyoiivouv SLakploeLc.




Mw¢ Unopw va XpnoLUomoLow To ;

*  OtepatIkEG evotntec. My. #schoolstories n} #photooftheweek omou Ba aveBaivouv
véa tou adpopouv to ekaotote K=I kat 6o cupBAaAAouv 0To XTiOLHO KoL TV
evOUVAUWON TNEC OXEONC HE TOUC padnteg, online.




Mw¢ Unopw va XpnoLUomoLow To

* Anpooievon video pe ouvevtelEelc kKaOnyntwy f LoBNTWV PECA Ao TO XWPO TWV
Kévtpwv Z€évwv Nwoowv.

/AR
I" T

> »l o) 043/331

What Makes a Good Teacher? - Student Q&A



Mw¢ Unopw va XpnoLUomoLow To ;

* Positive Quotes. Zroudaiol avBpwroL £xouv HIAROEL yLa TNV ala TNG ekmaidevong,
TwV BLPALwV aAAA KOl TWV EEVWV YAWOOWV.

“Pww  Published by Thomai Karathanou |7 - April 30 -
H yvwon eivar éva cuvapmracTik Tagidl. XaipdpaaTe TTou 10 kavoups padi.

AiaPdoTe TepIoTéTEpa YyIa spdg Kai TIG Spdoeig pag, e8w:
http:/lww.palso.gr/ #PamePalso

- Geeta S. lyengar




Mw¢ Uopw voL XpNOoLUOTIOL oW TO ;

* Emikowpo UALKO. E€eTAoELg, EMETELOL KOL CNUAVTIKEC NUEPOLNVLIEG KAl NUEPEC VLA TOV
KABe oMo Eexwplotad. Mpooappoyr VALKOU otnv NUEPA AAAA KoL TNV TTOAN.

. Palso

sww  Published by Katerina Dimitrakopoulou June 8 at 10:50am -
Kahr) emtuyia o 0ha 1o raidid rou Siaywvidovan amd xBeg oTig
MaveAArvieg e€etdasig! Autdg eivar povo évag otabpog otn {wr oag kal o
Spdpog Tpog Ty emTuxia Ba £xel oiyoupa TTOAAOUG & &2 A6 6Aoug epdg
amv #Palso kahr S0vapn oe yoveig kar pabBnrég & kahd amoreAéopara.

4

#panellinies2018




Mw¢ Unopw va XpnoLUomoLow To

*  Jwotn MpofoAn Twv SpacTNPLOTATWY KAl TwV EKONAWOEWV PEoA amo dwtoypadlec,
video kat events.

pag. Me ekTipnon, 1o A.Z. Tn¢ OpoaTovdiag




Mw¢ Unopw va XpnoLUomoLow To ;

* [lpoPoAn ogpwvapiwyv Kat opAlwy pEocw Facebook Live. Me autov tov Tpomo
NMPOODEPOUE OTO KOO HaC UALKO amto tnv ABnva otnv Kpntn N oe AAAeg OAELC o€
live xpovo.







. EYKOLPO KoL ETHKALPO UALKO
. ALECEC AMAVTNOELG O PUNVUHOTO

‘ Mpooappoyn otnv enikalpotnIa

’ AnpooteVoupe otig dSnuodlheic pag wpeg (VPnAn emtokePLpuotnta)

© 34 ©



‘ ‘E€UTVO, EKTTOULOEVUTLKO, AVTLITPOOWITEUTIKO KOL EVNLEPWTLKO

’ 20% npowBnon tou Kévtpou Zévwv MNwaoowv kat 80% mpowBnaon yYeVIKOU TTEPLEXOUEVOU

‘ Anpwoupyel engagement kal XTilel OXEON EUMLOTOCUVNG LE TOUC ETILOKETITEC LOG

© 35 0



© 36 O

2woTeC pwtoypadieg anod Tov EKMALOEUTIKO XWPO.

ZNTAUE TIAVTO TN CUVAIVESH TWV HoBNTWV — yoviwv TpLv Tt dnpooisuon

Elkoveg mou Selyvouv ekmaldeuTIkEC Spaotnplotnteg Kal facts anod image banks
oto internet

Video pe ouvevteUEeLg Kal XpAoLpeG TTAnpodopleg
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AvAdeLEn EMITEVYHATWY TWV HaBNTwV

XpAolueg mAnpodopleg yia TIg E€ves YAwooeg Kal Ta 0pEAN TOUG

Yuvepyoaoieg Tou Kévtpou =Zévwv Nwoowv (Palso — Avayvwptlon ICC kATt) wote va anodidetat
TIEPLOCOTEPO KUPOC

Anpocieuon mpwtoyevoug UALKoU Ttou Ba kataotroel to Kévipo Zévwv Nwaoowv
w¢ avBevtia oTo YWPO






Qtiacte pla Facebook page yla toug pabntég oag! Anpooteveote ota EAANVIKA &
TIPOOKAAECTE TOUG HOONTEC oaC VO LETADPACOUV.

’ Qrtiacte €va Facebook group! AvaBéote evaAla€ otoug pabnteg oag va eivol SLaXELPLOTEG
Kall va Snpoaotevouv ava eBdopdada meplexopevo.

© 39 ©



‘ Student generated content: Zntiote amno toug padntég oag va dptidéouv cuvtopa video
ota omoia Ba phave yia ta hobby i ta taéidia mou ovelpevovtal, PLIAWVTAC OPWE LOVO OE

¢evn yA\wooa!

‘ Qriagte photo album amnd pwrtoypadieg mov adopolv XWPEG OTLG OTOLEG LIAAVE TNV €€V
YAwooa rou Stdaokete & petd avabeote Tic Aslavteg oToug omoudaoTeg!

‘ EvBappUvete to Toat otnv £€vn yAwooa!

© 40 ©
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Elval armoSoTIKEG aKOUA KOl UE HLKPA TTOGA TIPOCEAKUOULLE TTOAU KOO0

AuvaTtoTNTO CUYKEKPLUEVN OTOXEUON KOWoU / eploxwv /evoladepoviwy KA.

Metpnotpa kat Stadava anoteAeopata

ZekaBapol otoyol: awareness, reach, traffic, conversions KA.

Ol owotecg dtadnuioelc (otoxevon, dtaxeiplon budget, testing) mpémnel va yivetal ano
EUTIELPOUC ETTAYYEAMATIEC TOU XWpPOU: Agencies



What's your marketing objective?

Awareness Consideration Conversion

Conversions

Engagement Product catalog sales

App installs




Pros and Cons of Facebook groups - Social Mellon |
Ideas that take you places

k groups ajor




Ertlok€elg oto
website

MpoPoAn Tou
post

! Change Objective

Website visits: encourage people to visit your website

Engagement: reactions, comments and shares




To cWOTO KOLWO:

 HAwia
 Qulo

* Evbéladepovia
* [leploxn

AUDIENCE

* People you choose through targeting

People who like your Page

People who like your Page and their friends




EKTLUNOELG OO TO
Facebook.

Mooo koopo Ba
TIPOCEYYLOOUUE
avaAoyao LE To
budget;




TeALKO preview TpLv TNV
dnuooievon.




‘ ITOL LNVUATA ELUOOTE EVYEVLIKOL, EEUTINPETLKOL KL ATIAVTAUE O€ OETIKA 1) APVNTLKA
HUNvUpoTo

. Alatnpoupe Tov SLaAoyo Kal EMIOLWKOULE Ta OXOALO TOU KOGUOU

© 49 0
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. 2e mepintwon kpiong:

QTAVTAUE OE OAQ TAL pLNVUOTA

SLaTNPOUE EVYEVLKO TPOTIO

Klvoupaote BAon tnG YPAUAG TTou €XEL TTpOATtOPOCLOTEL
{NTAUE TIEPLOOOTEPEG TTANPODOPLEC ATIO TOV ETILOKETTTN
TLC CUAAEYOULE Kall

npoomnoBoupe va Swooupe Avon



M

Google
My Business




[loti Google My Business;

* 3xeb0v oloL avalntolv pEow Google
*  Awpeav Stadnuwon

* T Adyoucg SEO

*  JUVTOMEG Kol XpOLUEC TIANPOodOPLEC

* Avuvatotnta Reviews

GMELLON




Nw¢ pmopw va xpnotpomnotow to Google My COMELLON
Business;

2WOTO TIEPLEXOUEVO

MARpeLc mAnpodopiec
Qwtoypadieg

[NaAoco PALSO

2 Google reviews

Address: Rizari 50, loannina 452 21
Hours: C Opens 10AM Friv~
Phone: 2

Suggest an edit - Own this business?

Know this place? Answer quick questions

Questions & answers

. Ask a question
Be the first to ask a question i

Reviews from the web

5/5 Facebook



GMELLON

Mwc pmopw va xpnotpomnotnow to Google My
Business;

*  AMOVIWVTOG OWOTA o€ OAa Ta oXOALA (BETIKA 1] alPVNTLKA)

loannis Papantoniou

NOCN English Exams Organisers.




“Social media is an amazing tool, but it's
really the face-to-face interaction that makes
a long-term impact.”

Felicia Day
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Contact Us

f

@socialmellon

Social Mellon

t

@socialmellon

&

www.socialmellon.com



https://twitter.com/SocialMellon
https://www.facebook.com/socialmellon/
https://www.facebook.com/socialmellon/
https://twitter.com/SocialMellon
http://www.socialmellon.com/
http://www.socialmellon.com/
https://www.linkedin.com/company/10232711/
https://www.linkedin.com/company/10232711/

PARTICIPANT

UNiTs soLp

COMELLON

www.socialmellon.com




