“Content & storytelling: a match made

in heaven”
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Hello, we are Social Mellon o0

Our mission is to always deliver PR, digital and social media
campaigns with measurable results through powerful media
exposure and engagement.

Our Philosophy

What distinguishes us from other agencies, is that we have the
enthusiasm of a start-up, underpinned by the resources and
relationships of a large ‘group’ agency.
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Storytelling

Mua popa & evav KaLpo NTov Eva
brand/statpia/mpoiov/moATKOc/LoVoLKOC/ TToU KOVELC OEV
YVWPL(E OTL UTTOPXEL...

MELLON



Storytelling

.yatt armha 6ev Néepe WC va TIEL TNV LOTOPLA TOU.

GBIELLON



Facts

Ta 2/3 twv millennials €xouv ad blocker oto
smartphone/laptop touc

Meaningful Brands study: 74% twv brands have no meaning
in consumers’ lives
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[Lati va XpnoLHOTOLOUME LOTOPLEG oTO content

ENAIAOEPON EMMIZTO2ZYNH YYNAIZOHMA
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To storytelling kavel To Kowo cog va
Bupuatal to content coc!



Nwg Eekivnoe n
16€a/etatpia cac?

Mol Avon
npoteivete/molo
npoPAnua AUvete/
TIOLOL EMTIELPLAL
NMPOODEPETE?

[Molog elvat o NPwag

NG Lotopiag? Tu
duokoAiec Eemepaoe?




Storytelling vs data

Belove data/ stats yLa va tELOTOULE KOl LOTOPLEC yLa val
atoBbavBoupe!

GBIELLON
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>uvOuaoTe Lotopiec pe content /
marketing objectives!



Set micro-goals! Ti Oa Ttw OTO KOO
- 10X more

effective!

OEANETE VO TIETUXETE UE LOU KATL
NV Lotopia ococ? ONUOVTLKO?
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MOLPQOTELTE TIPOCWTILKEC OO
Lotoplec!



XPNOLHOTIOLOTE LOTOPLEC YL V...

ZEKLVNOETE Xtloete
oU{NTNOELG LUE VOO OUGLOOTLKEG
QVOULECQ OE E0QC KOLL OXEOELG

TO KOLVO O0LC

ETILKOLVWVI OETE UE
ocuvaiocOnua
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OL LoTopleCc oaC uTtapyouv N6N —
QTtAQL TTPETIEL VO TLC avoKkaAUpete!
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Outthink hidden

Overlooked herdes from technology’s early days inspire tomorrow’s STEM leaders

sL Reveal their stories wit'h the augmented reality app

@ See how IBM’s commitment to diversity shapes our vision

2 joad on the
‘ App Store

20" Century Fox’s Hidden Figures tells the story of the Space Race from a new perspective, uncovering the contributions of Katherine Johnson, Mary Jackson
and Dorothy Vaughan.

Inspired by the achievements of these three women, IBM aims to shine a spotlight on hidden figures from science, technology, engineering and mathematics
(STEM) to serve as role models for the next generation. Because when creative minds work with the best technology, we can outthink anything.

During the Space Race, NASA’s computers were
women

Hidden Figures tells the unbelievable but true story of three African-American female
mathematicians working at the Langley Research Center in Hampton, Virginia. They wanted a
chance to change their lives; while they were at it, they changed history.

These human “computers,” with help from an early mainframe provided by IBM, created
computations that enabled John Glenn to become the first American astronaut to orbit the earth.
The 1962 launch of the Mercury capsule Friendship 7 transformed the Space Race, became a

symbol of American pride, and led to breakthroughs in science, technology, engineering and

mathematics worldwide. H I D D F. N
FIGURES
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Watson works with NASA

IBM and NASA’s collaboration dates back to the Space Race, and they’re still working together today.

—> Read more
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hearthandhammer RN B

853 posts 4,797 followers 2,095 following

Hearth & Hammer

Batavia, IL « Literary candle studio

Donations support children’s literacy

AS SEEN IN: Buzzfeed, Byrdie, Huffpost, Hello Sunshine
#BurnCandlesNotBooks

linktr.ee/hearthandhammer

STUDIO POETRY ul.\w.\!l!\(.\u'n\' BATAVIA, 11 MINI CEO REVIEWS
Studio . . Come Visit! Mini CEO Reviews
8 POSTS

= BYRDIE Q

17 Non-Boring Candles
Worth Gifting (Or

Receiving)
Best Gift; Hearth & Hammer Fine Print

X Literary Candle
000




warbyparker ¢ IEESN B8

3,563 posts 535k followers 170 following WP #WearingWarby

Warby Parker

Prescription eyewear and sunglasses starting at US $95. For every pair sold, a pair is
distributed to someone in need.

warby.me/2kREQsv

by autpops, panio21, and lukeslobster
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Ask Warby Low Bridge ... Crushes @ #WearingW... NYPL trivia Fall 2019 BAPGAP

& POSTS TAGGED
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The look Warby Parker wearers give
each other in public.

Sophla Chang

~ (aka @esymai)

See More >




From Referral Candy

Storyteliing ls: Storyteliing tsn:
Useful Info in a Narrative Any 10,000 Word Article
What Motivates Your Team Your Sales Goals
What Your Brand Stands For An Advertisement
About Your Customers About Your Brand
Emotional & Engaging Boring
A Beginning, A Crisis Something “Cool”
& A Resolution That Happened
An Interaction Between Your A Sales Pitch

Customers And Your Brand




Meite ™ 61KN cac wotopla

['VWPLOTE TO KOWO oag MnAvupua Visual
Call to action M£00 / Kavat
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Great stories are:




Thank You!

| t: +30 211 8008138
www.socialmellon.com ' Facebook: @ socialmellon
twitter: /SocialMellon
LinkedIn: @socialmellon



